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There are many changes that happen in the 
online world each month, and the GU Crew 
are here to help keep you on top of the latest 
developments with our monthly bulletin.  

To find out more about us and meet the team, visit: green-umbrella.biz/about

#socialsnippet



 FACEBOOK
FACEBOOK IS REMOVING ITS RESTRICTIONS ON TEXT 
CONTENT IN FACEBOOK AD IMAGES
This is a significant update for Facebook Advertisers. According to reports, 
Facebook is removing its restrictions on ads that include more than 20% text 
in the main image. The GU team were really excited to read about this one!

FACEBOOK LAUNCHES BUSINESS SUITE TO  
LINK MESSAGING APPS
Facebook has launched a new app named Facebook Business Suite that lets 
small businesses manage their pages and profiles across Facebook, Instagram 
and Facebook Messenger from a single interface. The suite allows small 
businesses to post content and ads, or schedule them, to Facebook and 
Instagram at the same time. It also allows businesses to manage messages and 
alerts from all 3 platforms in one place.

FACEBOOK NOW LETS YOU CUSTOMISE YOUR  
WATCH FEED WITH #TOPICS
Facebook Watch is introducing a new feature called “Your Topics” that will 
allow you to tailor its feed to include more of the content you want to see.
It will allow users to more explicitly tell Facebook what sort of things they like 
by exploring and subscribing to various content categories.

FACEBOOK INTRODUCES  
A NEW “CO-VIEWING’  
OPTION IN MESSANGER
Facebook is rolling out a new 
feature that will allow friends and 
family to watch videos together 
over Messenger. The feature, called 
“Watch Together,” works with all 
Facebook Watch video content, 
including its original programs, 
user uploads, creator content, live 
streams, and soon, music videos.



 INSTAGRAM
FACEBOOK ROLLS OUT AUTOMATIC CAPTIONS FOR 
INSTAGRAM TV
Facebook has announced the availability of automatic captions for Instagram 
TV (IGTV), beginning with captions for on-demand videos in 16 languages 
globally. Facebook says expanded captioning builds upon the alternative text 
updates it made a few years ago to support people with limited vision.

INSTAGRAM REELS CAN NOW BE UP TO  
30 SECONDS IN LENGTH
Instagram Reels began as 15-second videos, but this has now been doubled 
to allow Creators to record up to 30 seconds of video. Other new features 
are the ability to set the timer for 10 seconds now, allowing for much more 
creativity when shooting yourself, and Instagram has now made it easier to 
trim and delete any clip in a video. Combined with the new Instagram Reels 
length, this could give the push the feature is needing to bring in more users.

 LINKEDIN
LINKEDIN IS ROLLING OUT STORIES IN MORE COUNTRIES
LinkedIn says it wants to give users an easy way to share what’s happening in 
their professional life. As Stories are only shared for 24 hours, they see it as 
a great option to express professional moments with your LinkedIn network 
without worrying that the content is permanently attached to your profile. 
The UK is not on the roll-out list just yet, but LinkedIn will be rolling it out 
globally in the near future.
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What are you trying to 
achieve through your 
online activity? 

Is your focus on 
growing your audience? 
Seeking out new 
opportunities? Being 
seen as a thought 
leader? Your objectives 
may remain the same all 
year - or they may shift 
each quarter.

What activities 
should be reflected 
in your plans each 
month to support 
you in achieving your 
objectives?
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BLOG PLANNER
October November December

1. 1. 1.

2. 2. 2.

3. 3. 3.

4. 4. 4.

HITLIST (WHO ARE YOU A TARGETING?) THESE COULD BE INDIVIDUALS OR BUSINESSES. WHO DO YOU NEED TO NOTICE YOU ONLINE?

1__________    2__________  3__________  4__________ 5__________              6__________    7__________  8__________  9__________  10__________

 FACEBOOK

TO-DO LIST       REMINDERS

BRAINSTORM

 LINKEDIN

OTHER

Adding fresh content to your website should be considered a key part of 
your online strategy. Whether you blog once a month or once a week, 
use this grid to plan your topics and titles. 
Use the Brainstorm box below to help you take your blog titles and 
topics a little further. Consider what your audience wants to talk about 
over the next three months.



HITLIST (WHO ARE YOU A TARGETING?) THESE COULD BE INDIVIDUALS OR BUSINESSES. WHO DO YOU NEED TO NOTICE YOU ONLINE?

1__________    2__________  3__________  4__________ 5__________              6__________    7__________  8__________  9__________  10__________

TO-DO LIST       REMINDERS

 TWITTER

 INSTAGRAM

OCTOBER

1ST - INTERNATIONAL COFFEE DAY
2ND - WORLD SMILE DAY
13TH - OWN BUSINESS DAY 
24TH - MAKE A DIFFERENCE DAY
29TH - INTERNET DAY 
30TH - CHECKLIST DAY
31ST - HALLOWEEN

YOUR DATES

NOVEMBER

5TH - BONFIRE NIGHT
9TH - WORLD FREEDOM DAY
13TH - WORLD KINDNESS DAY
11TH - REMEMBRANCE DAY
19TH - INTERNATIONAL MEN’S DAY 
28TH - SMALL BUSINESS SATURDAY
30TH - CYBER MONDAY

YOUR DATES

DECEMBER

3RD - DISABILITY DAY 
10TH - INTERNATIONAL  
               HUMAN RIGHTS DAY
25TH - CHRISTMAS DAY
26TH - THANK YOU NOTE DAY
31ST - NEW YEARS EVE

YOUR DATES

DATES NOT TO MISS

OCT-DEC 2020

You should have 
reflected on the 
last three months - 
thinking about what 
worked should 
have created a few 
actions for you to 
focus on for each 
of your active social 
media platforms. 

Add those 
actions and any 
housekeeping  
tasks here.
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ALSO AVAILABLE TO DOWNLOAD AND PRINT FROM: 
www.green-umbrella.biz/goodies
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 TWITTER
TWITTER PLANS TO BRING PROMPTS TO ‘READ BEFORE  
YOU RETWEET’ TO ALL USERS
Twitter’s experiment to get people to actually read the content they’re 
sharing is going so well the company plans to expand it to the platform at 
large “very soon.” The prompt appears for users before retweeting an article 
they haven’t clicked to open, and suggests they read before they retweet.

TWITTER QUOTE TWEETS ARE NOW EASIER TO FIND
Twitter is officially rolling out its new quote tweets counter, which lets you 
easily see every time a given tweet has been retweeted alongside a comment.
It’s always been possible to search for quote tweets by entering a tweet’s URL 
into Twitter’s search box, but a dedicated button makes the process much 
more convenient.

TWITTER TO ADD AUTOMATED CAPTIONS TO  
AUDIO AND VIDEO
Twitter is working on adding automated captions to audio and video as part 
of a larger effort to make the platform more accessible. Automated captions 
will be added to audio and video by early 2021. Twitter says work has already 
begun on the feature, but clearly, there’s still more to do.

TWITTER BEGINS ADDING 
HEADLINES AND DESCRIPTIONS 
TO SOME OF ITS “TRENDS”
Twitter is working to make its  
real-time Trending section less confusing. 
Recently, the company announced it 
would begin pinning to the trend’s page 
a representative tweet that gives more 
insight about a trend and promised more 
changes would soon be underway. The 
company says it will now begin writing 
headlines and descriptions for some of the 
trends, too, so you’ll better understand 
why something is showing up in the 
Explore tab or when you tap into a trend 
itself.



EMILY’S
BR INBOX
EMILY’S TOP TIP THIS MONTH...

ARE YOU USING FACEBOOK INSIGHTS?

Here at Green Umbrella Marketing, we use Facebook insights regularly. They 
are a great tool and provide a lot of useful stats, including the type of posts 
that your audience likes and engages with, as well as the best times to post for 
maximum engagement. 

To access Facebook Insights, select “Insights” from the top toolbar (sometimes 
this is hidden under the “More” dropdown), this will automatically open on 
the “Overview”; but you will be able to access a variety of tabs from the menu 
down the left-hand side of the page. To view information on your audience 
and posts, select “Posts” from the left and you will see that the page is divided 
into two sections. The top section is “When your fans are online”, “Post types” 
and “Top posts from Pages you watch”. and the bottom section shows all of 
the recent posts you have published and also gives stats on the reach of each 
post.

It’s important that you are checking these regularly to ensure that you are 
sharing information that your audience is interested in, and by doing this, you 
are also increasing your chances of reaching a higher amount of people and a 
higher level of engagement per post.

@EmilysBrainbox



There is one question we are asked on an almost daily 
basis at Green Umbrella. Let’s face it, everyone wants to 
make their marketing go further, so hearing ‘What’s the best time  
to post on social media?’ is a regular occurrence for us.

Something I want you to keep in mind is that there is no magic time. 
There are times when you are likely to get more engagement and when your 
audience is more receptive. But remember, rubbish content will equal rubbish 
results! If you share poor content at the best times, then it still won’t get 
engagement (the same as if you post fantastic content when people aren’t 
online).

However, posting amazing content at these key times means you give yourself 
the best chance of being seen. Here’s a run down of the latest ‘best times to 
post on social media’.

@AmandaJDavies01

PLATFORM BEST DAYS / TIMES REMEMBER...

 INSTAGRAM
Mon, Weds and Thurs 

between 11am and 1pm, then 
between 7 and 9pm

Wednesdays gets the highest 
level of engagement

 FACEBOOK
Best days, Thurs, Fri, Sat and 

Sun between 1 and 4pm
Weekends get the highest 

level of engagement

 LINKEDIN
Tues, Weds, Thurs between 10 

and 11am.
Weekends and evenings are 

the worst time to post

 TWITTER
Any weekday between  

10 and 11am
Avoid weekends, these are the 

worst times to post

However, do keep in mind your type of business, seasonality and what’s going 
on in the world in general. All these factors can impact when is the best time 
to post. My advice? Check your insights and analytics tabs on your social  
accounts to see which days seem to work best for you.

Details from Social Media Today:
https://www.green-umbrella.biz/smtimes
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SPECIAL OFFER

A6 THICK  
FLYERS
250 DESIGNED, 
PRINTED &
DELIVERED  
FOR ONLY £75!
The Small Print...
All prices exclude VAT. 
105 x 148mm
400gsm silk artboard
Full process colour both sides
Includes 1 hour design from your supplied text and images, 
Delivery to one UK address. 
Offer ends 31/10/20

Thick 
400gsm board Perfect for 
postcards and

mail outs!


