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There are many changes that happen in the
online world each month, and the GU Crew
are here to help keep you on top of the latest
developments with our monthly bulletin.

#socialsnippet
To find out more about us and meet the team, visit: green-umbrella.biz/about

2021 MARKETING MUST-HAVES
WITH CHRISTINA

Each December, I share my predictions for the social media
and digital marketing trends that I think are going to be
most prominent in the coming year. As I’m looking ahead,
these are the must-have strategies and tactics that you and I
need to incorporate within our marketing activities in order
to smash 2021.
1. Reconnect With The Business You Are In
Your ‘Why’ has always been a core component of your
marketing strategy, but now more than ever we need to realign
ourselves and our content to this to ensure we are earning the
buy-in of our prospects.
2. Maintain An Agile Marketing Presence
If there was ever a year we had to be prepared for anything
marketing-wise, it was 2020! Those who responded
accordingly and were agile in dropping and reworking
campaigns - or possibly even implementing brand new ones
overnight are the ones who I am sure are finishing the year
strong.
3. Recognise Your Avatars are Changing
You may still be serving the same audience, but it is
unacceptable to believe that the avatars and personas you have
previously detailed and targeted have remained exactly as they
were. Whether it’s working habits or buyer behaviour that have
changed, many of us will need to go back to the drawing board
and redefine the behaviours and interests of our target clients.
4. Make Multi-Channel Marketing Your Thing
Two words... touch points. Previously you may have thought
more about how many times you needed to make contact
with your prospects when it comes to your marketing activity.
But this year I guarantee you spend more time considering
the medium. Which medium you should spend more time on,
which you should automate, which you’re not using, but you
should be.
5. Get Personal - Be Raw, Be Vulnerable
In a world where contact feels more limited than it’s ever been,
and the desire to know and trust the people and brands you
invest in is at an all-time high, it’s important that we take a
moment to consider how best to overcome the gap that lies
between. We have the perfect opportunity to give our audience
the trust and unity they crave in today’s world.
READ MORE:

@ChristinaMc80

www.green-umbrella.biz/2021

FACEBOOK
FACEBOOK BEGINS ROLL OUT OF DARK MODE
ON ITS MOBILE APP
After months of testing, and after launching dark mode options on every other
one of its apps, Facebook has now confirmed that it’s now launching a full
public test of dark mode within its main mobile app.

TWITTER
TWITTER HAS ROLLED OUT FLEETS, THEIR
VERSION OF STORIES
Twitter has finally launched “Fleets” - their version of Stories, with a dedicated
tray of Stories - sorry - Fleets, bubbles along the top of your news feed, where
users can share updates that disappear after 24 hours within the app.

TWITTER LAUNCHES NEW ‘CAROUSELS’ AD FORMAT OPTION
Twitter has announced a new addition to its ad format options: Carousels.
With the launch of the new format, marketers can now add up to six images or
videos in an ad.

INSTAGRAM
KEYWORD SEARCH IS COMING TO INSTAGRAM
Instagram users’ ability to search is getting an upgrade. The company has
announced that English-speaking users in six countries, including the UK, US,
Ireland, and Canada, will be able to search the platform using keywords.
Before now, users could only search for hashtags or accounts.

INSTAGRAM IS ROLLING OUT ITS “GUIDES” FEATURE
TO ALL USERS
Earlier this year, Instagram launched a new feature called “Guides,” which
allowed creators to share tips, resources and other longer-form content in
a dedicated tab on their user profiles. Initially, Instagram limited Guides to
a select group of creators who were publishing content focused on mental
health and well-being.
Now, the company says it’s making the format available to all users, and
expanding Guides to include other types of content, as well — including
Products, Places and Posts.

INSTAGRAM HAS REDESIGNED ITS HOME
SCREEN BY ADDING REELS AND SHOP TABS
Instagram has made major design changes to its home
screen for the first time in years by adding Reels and
Shop tabs to its home screen.
The Reels tab will, of course, lead users to Reels,
shortform videos similar to TikTok. The Shop tab will
surface personalised recommendations, editors’ picks
curated by the @shop channel, shoppable videos, and
new product collections. Both tabs make it easier for
people to find what they want on the platform and go
there immediately.
The Likes tab as well as the Create tab where people
upload photos are moving to the top right-hand corner
next to the direct messages inbox.

EMILY’S
BR INBOX
EMILY’S TOP TIP THIS MONTH...
WHAT DO YOU THINK OF THE NEW INSTAGRAM LAYOUT?
With the update of the new Reels and Shop tab, meaning both the
Notifications and the Create buttons have moved, it’s safe to say Instagram
has had some negative reviews from users struggling to find a few of the
features. So, if you haven’t used Instagram in a while, or you’re struggling
yourself, we thought it might be helpful to give you a little breakdown of the
changes:
1. The Shop Tab: Previously where you would find the notifications, the Shop
tab allows you to, well...shop!
2. The Reels Tab: Instagram’s version of TikTok can be found where you’d 		
previously find the create button. This has probably caused the most 		
confusion, with users struggling to find how they 		
add a new post...
3. The Create button! As suggested in the previous 		
point, this has now moved and can be found in 		
two places, the first is at the top of your 			
profile on the right where you will see the “+” 		
button, and the second is on the homepage.
4. Notifications: These can be found on the 			
homepage next to the “+” and not where the Shop 		
tab now is...we wonder why Instagram made that
change!? 

Let us know what you
think of the update!
@EmilysBrainbox

AMANDA’S TOP STATS THIS MONTH...
Maybe the less we say about 2020, the better. However, some interesting data
trends are coming out of this year, which we can use to inform our marketing
strategy for 2021. It is no surprise that the use of mobile devices, time spent
online, and time spent on social media all rocketed in 2020. Well, let’s face it,
there wasn’t much else to do for a lot of it! For marketers, this represents a
golden opportunity next year… if you use it wisely.
 Unsurprisingly, online shopping has experienced a boom this year. 			
Supermarkets are gearing up for a record online Christmas, and online 		
food shopping has increased by 57% year on year, a trend that’s likely 		
to stay
 Facebook is still the biggest social media platform by far, but some notable
others are gaining ground
 Instagram and WhatsApp have seen significant growth with older 			
generations like Gen X and Baby Boomers. Boomers showed a whopping 		
98% increase in Instagram use between 2016 and 2019, and a healthy 65% 		
increase in WhatsApp usage
 More than 60% of businesses plan on increasing investment with Instagram
in 2021
 Think about content in 2021; it takes a coherent plan rather than just 		
churning out sales messages. 68% of people don’t think brands share 		
interesting content – make sure you don’t fall into this category!
 The average Facebook user shares just one piece of content per month. 		
Even though we spend more time on social, it’s very passive. Don’t force 		
engagement; this goes against the grain of people’s behaviour.
In 2021, the smartest marketers and brands will sit back and listen, then find
a way of fitting into the conversation by developing an interesting, engaging
strategy.

@AmandaJDavies01

Data Sources:
Hootsuite, econsultancy, Global Web Index

PINTEREST
PINTEREST LAUNCHES A HOLIDAY GIFT GUIDE AND SHARES
NEW GIFT TREND INSIGHTS
Pinterest has released its annual holiday gift guide, highlighting the mostsearched holiday gift ideas on the platform. This year’s Pinterest gift collection
is separated into ten categories, each of which you can click through on for
more specific gift ideas.
Adding to this, Pinterest has also shared a listing of some key themes and
ideas for the gift-giving season to help businesses plan their promotions.

PINTEREST ROLLS OUT 5 NEW UPDATES FOR MERCHANTS
Pinterest has rolled out five new updates squarely aimed at helping merchants
set up a storefront, generate sales, and measure their results.
Pinterest aims to assist merchants with updates to:
•
•
•
•
•

Merchant storefront profile & discovery
Product tagging
Product catalogues
Automatic bidding in ad campaigns
Conversion analytics

Business Cards, Flyers,
Leaflets, Folders, Display
Stands, Roller Banners
and more!
ORDER NOW AT:

shop.green-umbrella.biz

WHATSAPP
WHATSAPP IS ROLLING OUT ITS SHOPPING BUTTON
GLOBALLY
WhatsApp has started rolling out its new shopping button to all users globally.
The new feature makes it easier for users who want to browse through a
brand’s catalogues of goods and services, without the need to first click
through to their business profile.
The new button looks like a storefront icon and has begun to replace the
voice calls button in the app’s interface (top-right corner of your screen).
When it is shown, it indicates that the business has a catalogue and is enabling
one-tap access to it.

WHATSAPP LAUNCHES NEW DISAPPEARING
MESSAGES OPTION
WhatsApp is introducing a new disappearing messages option this month.
The feature will allow WhatsApp users to enable disappearing messages on
chat conversations between friends, to automatically delete
messages after seven days. Anyone can enable the option in
individual chats, and group admins will be able to enable
disappearing messages in group chats.

WHATSAPP IS INTRODUCING A NEW READ
LATER FUNCTION
WhatsApp has replaced Archived Chats with Read Later, and
it brings important changes to the way messages can
be archived and muted.
One of the key changes with Read Later is
that even when chats have been archived
– or marked for reading at a later time –
new messages will arrive and be added to
the archive, but you won’t be pestered by
notifications about them.

YOUTUBE
YOUTUBE LAUNCHES AUDIO ADS TO REACH USERS TUNING
IN VIA AUDIO ONLY
With more people tuning into audio content via YouTube and YouTube Music,
the platform is now adding a new way to reach these users, with audio ads
specifically designed for non-video consumption.

YOUTUBE ADDS NEW VIEWING OPTIONS, INCLUDING
IMPROVED CHAPTERS AND SIMPLER FORMAT SWITCHING
YouTube has rolled out some new tweaks to its playback options, making it
easier to switch viewing format as you watch, turn on captions, find specific
parts of each video, and more.
Changes include: Chapter lists, changes to caption switching, autoplay, full
screen mode, and more.

SNAPCHAT
SNAPCHAT WILL NOW LET CREATORS
PUBLICLY DISPLAY THEIR
FOLLOWER COUNTS
Nine years after its launch, Snapchat has
finally integrated a feature that has
long been something of a given on
competing social platforms:
public follower counts.
SnapChat understands not every
creator wants to have public metrics
visible to their fans. Therefore,
creators can choose to toggle this
metric on and off as needed
in their settings.

FER
SPECIAL OF

500 A6 GLOSS POSTCARDS
PRINTED & DELIVERED
FOR ONLY £50!

Need help
with design?

No problem,
contact us for a
competive
quote

The Small Print...
All prices exclude VAT
105 x 148mm
300gsm artboard | coated front
Full process colour both sides
Biodegradable gloss laminate front
Service: Normal: 5 working days
Delivery to one UK mainland address
Offer ends 23/12/2020

Order online at:
www.green-umbrella.biz/postcarddec
Use voucher code: DAPOSTCARD50

@mmundin

That’s a small snippet of the top
changes in the online world.
If you have any questions or need any
guidance, then please remember that
we have an online chat facility on our
website.
Simply visit www.green-umbrella.biz
to speak to one of the crew.
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Call us now on 01604 726758
www.green-umbrella.biz

